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Rotary’s founder, Paul Harris, 

believed that serving humanity is 

“the most worthwhile thing a 

person can do,” RI President-elect 

John F. Germ said, and that being a 

part of Rotary is a “great 

opportunity” to make that happen.

Germ unveiled the 2016-17 

presidential theme, Rotary Serving 

Humanity, to incoming district 

governors on 18 January at the 

International Assembly in San 

Diego, California, USA.

2016/17  THEME

DISTRICT GOVERNOR’S VISITMindarie Members are advised that instead of the Club meeting on the 31st August, Members are encouraged to attend the District Governor’s Visit to Zone 3 on the 5555thththth September .September .September .September .This is a joint meeting of RC Mindarie, RC Hilarys, RC Wanneroo and RC Joondalup and will be considered as a make-up meeting for RCM. It is at the Woodvale Tavern (new home of RC Wanneroo)143 Trappers Drive, Woodvale. 6pm for 6:30pm start.
• $32 for two course meal and cash bar.

At the last two meetings, Members have expressed the view that the meetings have 

become boring and too focused on business matters . The general view was that we 

no longer were having fun and enjoying the meetings. Clearly, Members are looking 

for something different and something to rekindle their enthusiasm. This, coupled 

with the fact that we have been “displaced” from our regular meeting room for the 

last two meetings, has brought concerns to the fore.

To redress Member concerns, President Sandy has  confirmed with Mindarie Marina 

that we will indeed be meeting in the Boardroom and that the last two meetings 

were just an aberration. In addition, she has proposed that we change the style of 

our meetings.

• It is proposed that on the first Wednesday of each month, after meeting 

downstairs in the Indi Bar, we move upstairs to the Boardroom, where the 

Directors of each Area of Service will have 5 mins (if required) to give an update 

on activities undertaken their area of service. Hopefully they will not have a lot to 

report at the meeting as it is expected that they will have kept everyone updated 

as to status on SLACK. In addition, the first Wednesday of the month will have a 

guest speaker. Thus the general tenor of the meeting will be more formal.

• The alternate fortnightly meeting will be more of a social event and whilst 

business discussion cannot be avoided, it will be kept to a minimum. We will use 

this meeting to socialise amongst ourselves - with family and friends welcome to 

join us. It is also the opportunity to bring along any prospective members. An 

area in the India Bar is set aside for our RCM private use.

Raffles and fines will continue at all meetings so members should check to see when 

they are rostered on (see website). The rule is $5 per meeting for 3 raffle 

tickets. The Indi does a special on a Wednesday night - Osso Bucco served with 

gremolata and crispy fried potato chips at $15 and $40 if you include a bottle of 

Chianti. A glass of wine is $5 and a pint of Indi beer is $7 during happy hour. (5.30 -

6.30pm). At this stage we will not be ordering food as a group, so everyone will 

order and pay for their own.

AMPAN

needs one last 

push this 

Saturday 27th

August 

at 1000am.

Volunteer!



CLUB MEETING 
Wednesday 17th August 2016

at Mindarie Marina

The meeting commenced at 1805 in the Indi Bar. 

Again, the Boardroom was not available but we are assured 

that it will be from next meeting.

Secretary Ralph advised that apologies had been received 

from Mike, Tracey, Sally, Peter, Brian, Raylene and Perri

(outgoing RYE student). 

He welcomed prospective member Kelly and also Dave 

Duvall who, after many months, had finally put in his 

application for membership.

The toast to Rotary and the Club was given by Kelly.

As regards makeups:

• PP Darren advised that he had attended the 60th

anniversary meeting of RC Scarborough as well as the 

recent meeting of RC Joondalup.

• Cheryl advised that she had attended a Rypen gathering 

in the Swan Valley and also mentioned the small mob 

shearing day and Farmer’s Market.

PP Darren mentioned the passing of a Rotary stalwart, John 

Webster, a Scarborough Rotary Club member since 1970 

and District Governor of D9455 in 1985-86. He passed away 

peacefully in his sleep in the early morning of Friday 12th. 

His health had not been good for some time. 

PP Nigel informed us of an example of the Rotary Spirit. 

Honorary member Geoff Russell dropped of some books etc

for the Ampan project and Nigel noticed boxes of spectacles 

in the boot of Geoff’s car. Apparently, Geoff does the rounds 

of spectacle suppliers and collects old spectacles which are 

eventually sent to underprivileged countries.

President Sandy then gave an update of events/news:

• Some work had been done on the Sell’s family home last 

Saturday. However, there is still much more work to be 

done to complete the paving.

• She suggested that additional gardening and general 

tidy-up work could also be done to make the house more 

presentable.

• PP Nigel advised that Myer had contributed $500 

towards the Sell’s family and requested advice on how 

this should best be spent.

• Sandy will get in touch with Bunnings to coordinate the 

balance of the work to be done.

• It was agreed that we need to get this effort and the 

plight of the Sells family into the local press. Ralph to 

arrange.

Ralph gave an update on Ampan and advised that 

• this Saturday is the Last Push to unpack, inventorise and 

repack the container. Nigel, Cheryl, Mark and Kelly have 

volunteered.

• There was some discussion about the documentation at the 

other end (Lae) to ensure that the container clears customs. 

Sandy continued:

• An approach had been received from an orphanage in East 

Africa and Sandy will look to get more information.

• Mindarie Marina had approached RCM about holding the 

Swap Mart in the Marina car park.  What the Marina is 

prepared to offer is still being considered.

• She advised that OKSC is not really supportive of the Swap 

Mart even though retailers such as Coles indicate that the 

Swap mart is beneficial.

• There was discussion on what OKSC should be doing to 

assist us.

• It was suggested a donation of $150 be given to Camron 

Teece, a student who is seeking sponsorship for soccer. 

Cameron and his father assisted last Saturday at the Sell’s 

family home.

• On 5th Sept there is a Zone 3 meeting at Woodvale Tavern 

and members are urged to attend. This may be a makeup 

meeting for RCM.

PP Darren advised that a social bowling night at AMF Joondalup 

is currently booked for 25th August and people should advise 

Ralph of who will attend.

The meeting then discussed how the Club should operate and 

how meetings should be conducted. Points raised included:

• Members had not really come forth with ideas for 

projects/activities and generally did not respond to email 

request for assistance

• Club meetings should be more fun and  social . They should 

facilitate more fellowship with only a touch of business 

involved. 

• Club meetings should not be a Directors’/Board meeting

The meeting closed at 1911.



The AMPAN project  sincerely thanks

� RC West Perth for donating recycled 

medical equipment/supplies

� PP Mt Lawley Russell Shering-Jones 

for his great help/donations

� RC Perth for donating books and 

clothing

� Bunnings Mindarie for donations of 

MDF and paint for chalkboards

� Tru Blu Containers for offering to 

certify the container free of charge

� Mindarie PS for donations of books 

and school equipment

� Men’s Shed North for making the 

chalkboards.

� SeaTram for container transport at 

cost

� RAWCS for uniforms/bags

� PNG friends in Perth

22nd and 23rd October 2016

HBF Arena, Joondalup

President Sandy has registered the Rotary 
Club of Mindarie as a team for this worthwhile 
event.
All we need are members, friends and families 
to participate.

Relay For Life is a fun and moving overnight 
experience that raises vital funds for the 
Cancer Council’s research, prevention, 
information and support services. Relay is a 
chance for the Joondalup/Wanneroo community 
to recognise and celebrate local cancer 
survivors, patients and their carers, to honour 
and remember loved ones lost to cancer and to 
raise money to help save more lives.

Opening Ceremony: 11:45am Saturday

Closing Ceremony: 11:45am Sunday

Candlelight Ceremony: 8pm Saturday

Teams participate in a relay-style walk or run, 
challenging themselves to stay on the track 
overnight. Each event is unique and you can stay 
for the whole event and camp overnight, enjoy 
the fun activities and attend the moving 
ceremonies that make Relay For Life so special.

KEEPING MEMBERS ACTIVE
Many organisations lose members as fast as they recruit 

them. There are common problems we all have in keeping 

members involved and active. Here are some typical ones:

• The organisation's meetings are long and boring

• Members do little other than to listen to leaders talk

• A small clique has all the power and does not encourage 

others to get involved

• Members are not valued and are never thanked or 

praised for the work they do

• Members feel useless or frustrated

• The organisation has no projects that members can be 

involved in

• Members feel that they are getting nothing out of the 

organisation.

People usually join an organisation because they want to do 

something for their community. But they also want 

something out of being a member. One should find out 

what motivates members and make sure they are managed 

so that they stay motivated and involved. Members are 

usually motivated by:

• Feeling that they are valued by the organisation and 

making a contribution

• Opportunities to learn new skills or get education about 

issues that interest them

• Working on issues that will improve their lives or the 

lives of their families and communities

• Feeling part of a team

• Activities that entertain them or add to their social life

• Rewards in terms of status, personal development or 

access to employment opportunities.

Here are some of the things one can do to keep members 

motivated and involved:

• Do an introductory induction workshop for all new 

members so that they understand the organisation and 

its work

• Welcome and introduce all new members at the 

beginning of each meeting

• Run regular education and development sessions for all 

members - either as part of regular meetings or in special 

workshops

• Encourage members to get involved in projects and 

campaigns

• Give people responsibilities and tasks and team them up 

with experienced members - they will feel useful and 

valued

• Thank people and praise them in meetings for work done

• Structure your meetings so that they are exciting and 

everyone gets a chance to participate

• Organise social events for members such as picnics, 

parties and outings

• Leaders should spend time talking with members and 

getting to know themLast night I lay in bed looking up at the stars in the sky and 

I thought to myself, where the heck is the ceiling.



Australia’s Population Now 48, 

ABS Confirms – 9th August

Australia has a population of just under 50 people, 
according to census figures taken on the night of August 
9th. It represents a fall from the 22 million measured in 
the 2011 census.

The snapshot of the nation showed that almost one in 
five of all Australians now lives in a share-house in Coppin 
Street, in the Melbourne suburb of Richmond. 

The flat mates, who moved into the property last week, 
are still waiting for their internet to get connected.
The booming area is set to see further population growth 
in the future, with Thommo’s girlfriend expected to move 
in next week.  

The ABS says the census is vital for future planning, and 
will allow the Government to build new schools, hospitals 
and other health facilities in that part of Coppin Street.
Other figures showed:
• 61% of Australians now work for the ABS
• 7% of Australians have the surname Turnbull
• 12% of Australians are current or former Australian 

Prime Ministers
• 0% of Australians have an internet connection
• 0% of Australian believe it was a “denial of service” 

attack on the ABS servers
• 34% of Australians didn’t understand that August 9 

was census night and filled in their census during the 
day

The movie business began in Australia. The world’s 
first feature film* was made in Australia in 1899 by 
the Salvation Army. Soldiers of the Cross focused on 
the life and deaths of early Christian martyrs and ran 
for 2.5 hours. It was first screened in 1901. 
Contrary to popular belief David Stratton and 
Margaret Pomeranz were NOT around to review it.

* There is some dispute as to whether Soldiers of the 
Cross was a movie per se. Never fear, The Story of the Kelly 
Gang in 1906 is recognised as the world’s first feature.



DEFINE THE VALUE OF WHAT 

YOUR CLUB DOES
Do the people in our community 

know about our club’s work?

An international survey found that 

40 percent of the public has never 

heard of Rotary. Another 40 percent 

say they recognise the name but 

don’t  know what Rotary does.

This means they don’t understand all that our club has 

achieved in your community. Or how, together, we’re 

tackling global challenges. Like German and Sri Lankan 

Rotarians rebuilding a maternity hospital after the 2004 

tsunami, so mothers and their children can be healthy 

and strong. Or Austrian Rotarians welcoming refugees to 

their small town. Or clubs in Belize, Guatemala, and 

Honduras working on sustainable ways to bring clean 

water to more people every day.

Or how we’re uniting the world to end polio once and for 

all.

That makes it harder to attract and inspire new members, 

prospective donors, and volunteers.

To help you get the message out, we’ve created a 

messaging tool kit, which offers clear principles and 

compelling talking points that you can adapt and make 

your own.

Spread the word in your community. Find the messaging 

tool kit at www.rotary.org/brandcenter.

for more information.

Members may not be aware that the District Youth 

Exchange Committee has a Youth Exchange Trust. 

This is specifically designed to allow suitable students 

who meet all the criteria for Youth Exchange, but whose 

parents are financially disadvantaged, to be able to go out 

on Exchange supported out of the Trust. 

The scrutiny of the students and their situation is rigorous 

to ensure that the money is used wisely. 

If you have a suitable student for future Youth Exchange 

intakes who you believe could benefit – please don’t 

hesitate to contact Norm de Grussa, the District Youth 

Exchange Chair.



Stunning! Opening Ceremony 

Ends With Spectacular 

Outbreak Of Zika Virus

Spectators called it ‘awe-inspiring’, athletes described it 

as ‘infectious’. 

The thirty-first Olympic Games opening ceremony 

ended in spectacular fashion with a dazzling outbreak of 

the Zika virus.

With a mix of speed and agility, the virus erupted 

throughout the stadium. “It sent shivers down my spine. 

And a rash all over my body,” one journalist said. “It was 

simply explosive”.

Millions of mosquitos combined in a beautifully 

choreographed demonstration, that many described as 

‘irresistible’.

The spectacle quickly went viral.
- The Shovel

The Australian Rotary Foundation Trust (TARFT) is a 

Deductible Gift Recipient and a Tax Concession Charity. 

TARFT stands ready to assist Private Ancillary Funds and 

Corporate Foundations with their charitable activities 

including the support of Rotary volunteers interacting 

within our international network of Clubs. 

The Rotary Foundation through its World Fund makes 

available funds on a matching basis for activities such as 

humanitarian projects, scholarships and vocational 

training. For further information on grants go to 

www.rotary.org and go to The Rotary Foundation tab.

Rotary is seeking partnerships so please contact us to 

discuss the possibilities.

ROTARY PARTNERS

When Rotary partners with other organizations, we 

multiply the impact made by either group on their own. 

We call this “the Rotary effect.” 

From local food banks to global humanitarian 

organizations, we work with a wide variety of partners, 

including:

• Bill & Melinda Gates Foundation

• Centers for Disease Control and Prevention

• Global FoodBanking Network

• ShelterBox

• UNESCO-IHE

• UNICEF

• United Nations

• World Health Organization

“As I grow older, I pay less attention to what people 

say…I just watch what they do.”



MARKETING FOR NON-PROFITS 
— Are You Engaging Members or Confusing Them? -

Jeff Ryan

Much like their for-profit brethren, there are three critical 

phases that ensure a nonprofit organisation’s long-term 

success.

• Connecting with and attracting members and prospective 

members.

• Effectively communicating what the organisation offers.

• Expanding their membership base to ensure they can 

achieve their goals. (For businesses, this equates to sales 

and profit, whereas with nonprofits, they are focused on 

sustaining or expanding initiatives.)

Develop clear, actionable messages

The biggest mistake I see nonprofits make is that they see 

every communication as an opportunity to cover all of the 

initiatives they are currently involved in. This is a huge mistake 

for a number of reasons. We live in an era of reduced attention 

span. People simply don’t have the bandwidth to scroll through 

a lengthy multi-topic e-mail to find the nugget that interests 

them.

You are far better off crafting a communications strategy that 

lets you schedule separate e-mail initiatives and measure their 

response. 

Here’s why:

1. A person or team who’s focused on a single initiative is 

more apt to describe their project simply and present a 

single call to action (CTA). For example, “We’re trying to 

plant 1,000 trees this Earth Day - Will you buy one?” is an 

initiative that is far more likely to be successful as a stand 

alone e-mail than if it is just one of several stories in an 

email or printed newsletter. 
2. Single topic communications can be sent to the 

membership segment most likely to take action. If you are 

soliciting people to help build a new trail, you can send the 

e-mail to people who have indicated they would rather 

donate time than money. Think about the relevance of 

every communication you send. It’s a win-win. You send e-

mails to people who want to receive them. They get 

excited because they get a chance to pitch in the way they 

want to.  
3. Single topic communications are often more clearly 

written. The writer can focus on one initiative and one call 

to action. It’s simpler to write and more compelling simply 

by virtue of not having to fight with several other stories 

for attention. 
4. Single topic communications get produced and sent on 

time. The more stories there are in a newsletter or e-mail, 

the less likely it is to get sent on time. There are more 

levels of approval, more complexity and too many people 

involved to keep things moving toward timely 

completion.

5. Single topic communications are measurable. It’s simple. 

If people respond to an initiative, you can see why. If you 

are covering many initiatives in one mailing or social media 

post, you have a harder time figuring out what exactly 

people are or aren’t getting excited about.

Present a clear call to action (CTA)

Sometimes I read beautifully written pieces from nonprofits 

from beginning to end and am left wondering, "So, what is it 

that they want me to do?" This is beyond a shame. 

The best way to ensure you illicit a strong response is to be 

specific with your request, remind the potential contributor of 

what happens if they don't take action and make it easy to 

respond. 

"We will miss our goal if we don't raise $10,000 by next 

Tuesday. Every contribution helps. Can you donate $10 now?" 

leaves no doubt and is much better than "Donate $10 now." 
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